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CHAPTER 4.0 – PUBLIC INPUT 

 

SECTION 4.1 – ONBOARD SURVEY ANALYSIS 
 

As part of the public involvement process, Moore & Associates conducted onboard surveys 

concurrent with ride checks on Auburn Transit in August 2010.  The survey had several objectives: 

• Compile a demographic profile of the Auburn Transit customer, 

• Codify current rider travel patterns, 

• Assess customer satisfaction, 

• Identify and prioritize potential service enhancements, and 

• Identify marketing preferences. 

 

Methodology 

In conducting the survey, our project team utilized additional data collectors/surveyors from a local 

staffing firm.  Prior to survey initiation, each surveyor attended a one-hour training session which 

included an overview of the project scope and Auburn Transit, survey expectations, review of survey 

instrument, individual route schedules, and proper surveying protocol. 

 

The survey was administered across representative service days (i.e., weekdays, and Saturday) and 

all day-parts.  Surveyors positioned themselves near the front of the bus to collect boarding and 

alighting counts and to facilitate survey distribution. Surveyors provided each boarding passenger 

with a copy of the bilingual survey, a clipboard, and a pen or pencil.  Passengers also were offered a 

postage-paid envelope to return the survey at a later date, if they so choose. 

 

Moore & Associates’ staff provided on-site supervision.  Our field supervisor validated all surveys 

once the surveyor completed his or her assigned shift. In total, 52 valid survey forms were collected. 

The 52 surveys are an accurate representation of the typical Auburn Transit rider given the high 

number of repeat riders and an average ridership of 200 unlinked trips on any given survey day.  

Assuming the average rider uses the services 1-2 times each day, a sample of 52 surveys would yield 

a response rate of more than 25 percent, which is quite sizeable and allows us to draw meaningful 

conclusions from the resulting data.  

 

Our project team entered the survey data into our Statistical Package for the Social Sciences (SPSS) 

software.  After the data were cleaned, our project team identified and generated both simple 

frequencies and initial cross-tabulations.  The project team then exported the processed data into 

Microsoft Excel to generate charts and graphs. 
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Demographic Information 

To develop a demographic profile of the typical Auburn Transit rider, the project team collected 

information regarding age, employment status, and household income. 

 

Respondent Age 

Exhibit 4.1.1 shows the age of the survey respondents.  The greatest number of respondents are 

within the 26-44 age range, representing nearly 40 percent of the survey population.  

Respondents within the 45 to 59 years age range were the second largest group at just over 33 

percent of the survey population. The age category with the fewest respondents was 16 years or 

younger. 

 

As a point of information, the Onboard Survey was made available to all persons believed to be 

16 years and older boarding Auburn Transit during the survey period. This qualifier likely 

accounts for the low number of younger respondents. Actual field observations suggest school 

age youth constitute a higher portion of total Auburn Transit ridership.   

 

Exhibit 4.1.1   Respondent Age   
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Employment Status 

Exhibit 4.1.2 presents the Employment Status of survey respondents.  The highest percentage of 

respondents (29.3 percent) indicated they are employed full-time (29 percent) while 27 percent 

indicated they are not currently employed but are seeking work. Twenty percent indicated 

retired and 15 percent are employed part-time. Five percent of respondents indicated being 

students.  

 

Exhibit 4.1.2   Employment Status 

29.3

4.9
14.6

2.4

26.8

2.4
19.5

Employed full-time

Full-time student

Employed part-time

Visiting/not local resident

Not currently employed 

(seeking work)

Employed within the 

house

 
 

Access to Mobility Options 

Survey respondents were asked two questions to gauge their access to a personal vehicle as well 

as their ride-dependency. In the simplest terms, ride-dependency means the extent to which an 

individual relies on alternative transportation such as public transit because they have few or no 

other mobility options. 

 

Nearly 61 percent of respondents reported not having a current driver’s license. This along with 

nearly 78 percent of respondents not having ready access to a vehicle suggests a high level of 

transit-dependency.  
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Household Income 

Exhibit 4.1.3 shows the household income for each survey respondent. The majority of 

respondents (just over 70 percent) indicated making less than $20,000 per year. Respondents 

who indicated making between $20,000 and $34,000 were the next largest group at just under 

19 percent. This suggests a significant portion of respondents (nearly 90 percent) are low-

income and are likely ride-dependent, as previously concluded.  

 

The typical Auburn Transit rider’s household income is well below the median household 

income of Placer County and the City of Auburn. Therefore, it is likely most Auburn Transit riders 

use the service because they cannot afford the cost associated with auto ownership. 

 

Exhibit 4.1.3   Household Income 
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Trip Purpose 

Exhibit 4.1.4 shows the range of survey responses for primary trip purpose. Traveling to work 

was the most frequently-cited reason (nearly 24 percent), followed by school (just over 21 

percent), and access healthcare and other (nearly 17 percent).  The other category included a 

wide variety of trip purposes including returning home, paying bills, and attending a court date.  

 

Non-work related destinations accounted for most of trips. This suggests most of the demand 

for Auburn Transit is not work related.  Therefore, Auburn Transit service levels should be 

realigned to reflect demand during off-peak hours. 

 

Exhibit 4.1.4   Trip Purpose 
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Frequency of Transit Use 

The majority of respondents use transit at least two or more times per week (72 percent). Of the 

72 percent who ride two times or more per week, 37 percent ride five or more times per week. 

Only two percent ride less than once a month. 

 

The onboard survey confirms our findings across a variety of sources. For example, in the ride 

check analysis, our survey team noted a high frequency of repeat riders throughout the three-

day survey period. 

 

Additionally, the ride-dependent nature of survey respondents suggest a high frequency of use 

as many riders have limited mobility options. 

 

Exhibit 4.1.5   Frequency of Transit Use 
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Transit Influences 

According to the survey, 41 percent of respondents use Auburn Transit due to a lack of other 

travel options. Convenience of service was cited by 38 percent of respondents while 13 percent 

of respondents used Auburn Transit because of the cost of service. Only 8 percent cited using 

transit to avoid traffic and parking.  

 

The fact limited mobility alternatives is the primary reason for respondents using Auburn Transit 

is not surprising given the findings on access to personal vehicles and household income. 

 

The most interesting finding was the relatively high proportion of riders who use Auburn Transit 

because it is convenient.  This is likely due to route deviations.  Having essentially a curb-to-curb 

service is seen as being extremely convenient.   

 

Exhibit 4.1.6   Influencing Factor 
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Transit Accessibility 

Survey participants were asked how they normally access the bus stop. According to the survey, 

35 percent of respondents walked less than three blocks to access the bus stop. A further 33 

percent transferred from another bus.  

 

The survey also presented respondents the option to indicate another means for accessing the 

bus stop.  Only two respondents chose this option stating they walked or were dropped off by 

someone.  

 

Exhibit 4.1.7   Transit Accessibility 
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Exhibit 4.1.8  Existing Service Area 
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Deviation Requests 

Respondents were asked if the surveyed trip included a route-deviation request. A significant 

number of respondents (75 percent) indicated not making a deviation request. Twenty percent 

cited asking the driver once onboard the bus. The remaining five percent called ahead. This 

represents a substantial jump in the number of deviation requests from the 2004 SRTP. Our field 

observations suggest deviation requests can delay a bus by six to eight minutes. 

 

While in practice, Auburn Transit does limit the number of deviations to three per trip, there is 

no formal policy made available to the public limiting the number of deviations allowed per run. 

Given only a quarter of survey respondents made a deviation request, we recommend the City 

implement a limit on the number of deviations per run to improve service performance. 

Additionally, such a change would benefit the majority of riders not making a deviation request. 

 

Exhibit 4.1.9   Deviation Requests  
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Mobility Alternatives 

To assess mobility opportunities, survey participants were asked how they would have made the 

surveyed trip had Auburn Transit not been available. The most frequent response was walk or 

bicycle with over 42 percent. This suggests either most of the surveyed trips are short enough to 

make walking or bicycling feasible, or the respondents do not have other mobility options.  

 

Nearly 31 percent of respondents stated they would not make this trip. This suggests many of 

Auburn Transit riders rely heavily upon Auburn Transit for their day-to-day mobility. This is 

further confirmed by our findings above which indicated most respondents are not able to drive 

and have limited mobility options.   

 

Exhibit 4.1.10   Mobility Options 
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Length of Patronage 

When asked how long they have been riding Auburn Transit, more than 72 percent of 

respondents indicated using the service for more than one year.  Of the 72 percent, responses 

were split evenly at nearly 36 percent between those riding from one to three years and those 

riding for more than three years. About 27 percent have been riding for less than one year while 

just over two percent of respondents are first-time riders. 

 

The findings are not surprising given the high level of ride-dependency observed in this survey. 

The committed nature of the survey respondents suggests the length of patronage is a function 

of lack of mobility options and economic conditions.  

 

Exhibit 4.1.11  Length of Patronage 
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Frequency of Transit Use vs. Length of Patronage 

The most successful public transit services are market-driven.  As such, they address the 

mobility needs of the residents, workers, and visitors to the service area as effectively as 

possible.  Further, in order to realize sustainable ridership growth, a transit provider must 

expand its focus beyond the ride dependent.   

 

A series of data cross-tabulations were performed exploring possible relationships between 

frequency of use and other survey responses. These cross-tabulations are intended to reveal at 

increasing underlying relationships between various groups of riders.  

 

The first cross-tabulation explored a possible relationship between frequency of ridership and 

respondent’s length of patronage.  According to Exhibit 4.1.12, there is a slight relationship 

between frequency of use and patronage. Of the “committed” riders (those who have ridden for 

one or more years), 75 percent use the bus two or more times per week.  

 

The correlation between frequency of use and length of patronage fits with the findings in 

previous exhibits.   We know from the survey respondents that the majority are transit 

dependent and consequently rely heavily on Auburn Transit to complete their trips. As such, 

long-time users of Auburn Transit are also most likely to use the service more frequently than 

the average rider. 

 

Exhibit 4.1.12   Frequency of Transit Use vs. Length of Patronage 
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Frequency of Transit Use vs. Employment Status 

Exhibit 4.1.13 explores the relationship between frequency of use and employment status.  

There is a clear link among the most frequent riders and their employment status. Those with 

full-time employment utilize transit most frequently (73 percent ride five or more times per 

week). Those employed part-time split evenly in terms of the frequency of transit use. Those 

indicating unemployed and seeking work ride equally either one to four times per month or two 

to four times per week (37 percent). Twenty-five percent of respondents citing unemployed ride 

the bus five or more times per week. 

 

Exhibit 4.1.13   Frequency of Transit Use vs. Employment Status 
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Frequency of Transit Use vs. Trip Purpose 

Exhibit 4.1.14 shows the relationship between frequency of use and trip purpose. Of the 10 

respondents going to work, 70 percent used Auburn five or more times per week. This is to be 

expected as low-income workers rely heavily on public transit to get to work. 

 

Respondents riding Auburn Transit between two to four times per week accounted for half of 

the recreation/social trip purpose as well as shopping. Here again this is to be expected as riders 

use transit to access shopping and recreation facilities most commonly on weekends. 

 

Exhibit 4.1.14   Frequency of Transit Use vs. Trip Purpose 
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Frequency of Transit Use vs. Household Income 

The data cross-tabulation regarding the relationship between annual income and frequency of 

ridership is presented below. Those earning less than $20,000 ride the bus more frequently than 

those earning more. In the next highest income group, riders indicating earning $20,001 to 

$34,000 also ride the bus regularly. This relationship suggests Auburn Transit’s most frequent 

riders are ride dependent.  This is consistent with findings from the survey which point to a high 

level of transit-dependency amongst Auburn Transit riders. 

 

Exhibit 4.1.15   Frequency of Transit Use vs. Household Income 
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Fare Category 

Survey participants were asked which of Auburn Transit’s three fare categories pertains to them. 

The general base fare pertains to riders 18 years and older and is 80 cents. The general fare has 

been in place since 1997. The Senior/Disabled/Medicare fare category is 60 cents, while the child 

fare is for riders under the age of five and is free. 

 

The general base fare category was cited by 62 percent of respondents. Of the balance, 36 

percent cited the Senior/Disabled/Medicare category. This represents a near 14-point increase 

from 2003 according to the Western Placer County Marketing Plan. Approximately two percent 

indicated the child category. 

 

As noted above, the survey primarily targeted Auburn Transit riders 16 years and older. As such 

the child fare category is likely understated in this survey. 

 

Exhibit 4.1.16   Fare Category 
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Fare Media 

Exhibit 4.1.17 shows how survey respondents paid for their fare and what fare media they 

chose. The cash fare includes all one-way trips. The day pass cost two dollars and is good for 

unlimited trips on the day of issuance. The nine and 30-ride passes, as well as the monthly 

passes, are available for purchase at City Hall and on all Auburn Transit buses. The price 

structure for these passes is as follows: 

• 9-ride pass: $5.00 

• 30-ride pass: $15.00 

• Monthly pass: $18.00 

 

According to the survey, nearly 58 percent of respondents cited paying with cash while just over 

21 percent used a day pass. Rounding out the responses are monthly passes and 9- or 30-ride 

passes both at just over 10 percent each.  

 

Providing non-cash based fare media has distinct advantages for patrons and transit operators.  

From the patron’s perspective, non-cash fare media eliminates the need to carry exact change 

and usually includes a monetary savings over paying for individual trips. The non-cash fare 

advantages to operators is reduced accounting cost, faster boarding times, and guaranteed 

income for the duration of the pass. 

 

The high proportion of cash fare suggests there is considerable opportunity to improve 

awareness among patrons of fare media such as multiple trip passes and monthly passes. 

Allowing passes to be purchased from outlets such as grocery markets as well as social service 

organizations could help increase market penetration for the passes. 

 

Exhibit 4.1.17   Fare Type  
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Frequency of Transit Use vs. Fare Type 

Exhibit 4.1.18 presents the cross-tabulation between frequency of ridership and the type of fare 

used.  Across all categories, the cash fare had the most responses. Exhibit 4.1.18 shows that 

despite the availability of multi-trip passes, respondents opted to use cash fare (three times 

more than other fare media).  

 

The cross-tabulation confirms infrequent riders prefer to use cash fare more than other fare 

media (89 percent). This can be attributed to the flexibility afforded by paying for a single trip 

using cash by infrequent riders. However, Exhibit 4.1.18 also shows a positive relationship 

between non-cash fare media and propensity to ride more frequently. 

 

Given the trend of frequent riders to use non-cash fare media (as well as its advantages to both 

patrons and operators), the City should focus on encouraging the use of non-cash fare media. 

 

Exhibit 4.1.18   Frequency of Transit Use vs. Fare Type  
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Customer Satisfaction 

Survey participants were asked to rank nine distinct service attributes specific to Auburn Transit 

using a five-point numerical rating scale (1= dissatisfied, 5= satisfied).  Exhibit 4.1.19 presents 

the results. 

 

Respondents were also asked about their overall satisfaction.  Nearly 77 percent of respondents 

were very satisfied with Auburn Transit overall. Seventeen percent were satisfied with the 

overall service. In total 94 percent of respondents have at least a favorable view of Auburn 

Transit. 

 

Service attributes receiving the highest satisfaction response were driver courtesy (87 percent 

very satisfied); safety on the bus (83 percent very satisfied); and the fare (about 67 percent very 

satisfied).  It should be noted over half of all survey respondents held a very favorable view of all 

service attributes.  

 

Service attributes receiving the lowest ratings were proximity of bus stop to destination (nine 

percent dissatisfied), availability of information (seven percent dissatisfied), and on-time 

performance (just over six percent dissatisfied). 

 

We also performed a cross-tabulation analysis to assess possible relationship between 

frequency of use and customer satisfaction.  In terms of overall satisfaction, 80 percent of those 

who ride five or more times per week were very satisfied.  The high rankings found in Exhibit 

4.1.19 mirror those found in the cross-tabulation across all service attributes. 
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Exhibit 4.1.19  Customer Satisfaction 
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Preferred Service Enhancements 

Survey participants were provided with a list of six potential service enhancements and asked to 

select the one they would most like to see implemented.  At the time of the survey, Auburn 

Transit’s deviated fixed-route bus service operated Monday through Friday (6:00 am to 6:30 pm) 

with reduced Saturday service (9:00 am to 5:00 pm). 

 

The most frequently-cited response was later evening service (about 33 percent), followed by 

more routes/extended service area (20 percent), additional Saturday service, Sunday service, and 

more frequent service (about 13 percent each). Newer buses make up the balance (7 percent).  

 

Unfortunately, only 15 respondents answered this question. Of these, five (who ride at least 

twice per week) want later evening service. To meet this demand, Auburn Transit could add at 

least two additional hours of service on weekdays. The other eight responses were spread 

across the other service enhancement options. 

 

Exhibit 4.1.20   Preferred Enhancements 
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Impact on Ridership 

Exhibit 4.1.21 displays the number of additional trips respondents would make if the requested 

enhancement was implemented.  Approximately 32 percent indicated they would make an 

additional one to two trips per week. 29 percent of respondents said they would make an 

additional three to four trips per week. A key finding is 77 percent of respondents would add at 

least one additional trip during the week if the desired enhancement is implemented. 

 

From the responses, we estimate approximately nine additional trips per week would be 

generated if Auburn Transit offered more evening service. The sample size was not large enough 

to create a cost-benefit analysis with any degree of certainty. 

 

Exhibit 4.1.21   Impact on Ridership 
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Support for Fare Increase 

As a follow up to the question on desired improvements, respondents were asked how great a 

fare increase they would support, if necessary, in order to realize said improvement. Most 

respondents indicated a willingness to pay an additional 25 cents (about 57 percent).  

Approximately 27 percent indicated they would pay 50 cents more than the current fare.  

 

The Transit Cooperative Research Program 3estimates that the standard fare elasticity is for 

every one percent increase in fare cost, the City can expect to see a 0.4% drop in ridership. We 

estimate the twenty-five cent fare increase would result in a decrease of about 1,200 riders 

annually, while the fifty cent fare increase would result in 1,400 fewer riders annually. 

 

Auburn Transit is below the TDA-required 15 percent farebox recovery ratio, yet exceeds the 10 

percent recovery ratio currently adopted by Placer County Transportation Planning Agency.  

Periodic increases would likely boost farebox recovery and make the City more competitive for 

(future) transportation grants.  Additionally, improved service might attract more riders and 

potentially offset forecast fare elasticity related ridership loss. 

 

Exhibit 4.1.22   Support for Fare Increase 
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3
 McCollom E., Brian. Transportation Research Board. TCRP Report 95, Chapter 12, Transit Pricing and Fares, 

Traveler Response to Transportation Changes, (Washington D.C., 2004).  
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Information Channels 

To help focus future Auburn Transit marketing activities, survey participants were asked how 

they typically obtain information regarding Auburn Transit services. Nearly three-quarters of 

those surveyed indicated obtaining transit information primarily at the bus stop. Our field 

observations noted there is very little information regarding Auburn Transit operations at bus 

stops with the exception of Auburn Conheim Station. The high response rate is likely due to 

patrons calling bus drivers and obtaining scheduling and next bus arrival information. Auburn 

Transit should consider improving the bus stations by adding shelters and/or signage with more 

information. 

 

The City’s website was the next most frequent source of information at 11 percent. Social service 

organizations had the smallest share of all information channels at three percent. This presents 

an opportunity for Auburn Transit to reach out to ride dependent riders and vulnerable 

populations via targeted outreach to local social service organizations.   

 

Exhibit 4.1.23   Information Channels 

 

5.7%

11.4%
2.9%

74.3%

5.7%

Call City Hall

City website

Social service agency

At the bus stop

Radio

 

 

 



CITY OF AUBURN – SHORT RANGE TRANSIT PLAN 

MOORE & ASSOCIATES, INC.                                                                                                     PAGE 100 

Onboard Survey Analysis Key Findings 

The onboard surveys revealed customer perceptions, desired service changes, customer travel 

patterns, and customer demographics.  The following is a summary of key findings: 

• Most survey respondents are ride-dependent (low-income and/or no access to personal 

vehicle).  

• Majority of trip purposes were for non-work related activities such as accessing health care 

and shopping. 

• Most survey respondents ride Auburn Transit at least twice weekly. 

• Most respondents are ride-dependent and state they would either walk, bike, or not make 

the trip if Auburn Transit were not available. 

• The vast majority of respondents have been riding Auburn Transit for at least one year. 

• Nearly 60 percent of respondents use cash for their fare rather than a multiple-ride pass. 

• Respondents employed full-time ride the bus more frequently than any other employment 

category. 

• Auburn Transit received extremely high marks in terms of customer satisfaction. 

• Expanded evening service was the preferred service enhancement. 

• About 56 percent of respondents would support a fare increase of twenty-five cents to 

realize their preferred service enhancement. 
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SECTION 4.2 – COMMUNITY SURVEY ANALYSIS 
 

While assessing the needs of the current riders through the onboard survey is important, it is also 

important to survey the general community.  The community survey was made available online 

across a four-week period, August 18 to September 7, 2010.  During this period the customer 

surveys and ride checks were also being conducted onboard Auburn Transit buses.  The community 

survey was intended to:  

• Assess community awareness of the City’s transit services,  

• Codify travel behavior of Auburn residents,  

• Identify and prioritize transit potential transit service enhancements, and 

• Identify most popular marketing channels (i.e., direct mail, City website, newspaper, etc.) 

 

Methodology 

A random sampling technique was utilized to generate a database of residential addresses 

throughout Auburn.  Bilingual postcards promoting the online survey were mailed to 1,200 

households.  

 

The online survey was designed using Survey Monkey an online survey tool which the project team 

used to organize survey responses and produce summary tables and graphs.  Although the survey 

was available for four weeks, the majority of responses were received within the first five days.  The 

online survey yielded 79 valid responses, all of which were completed in English. This resulted in a 

6.5-percent response rate, which is above the industry standard of five percent.  

 

To analyze the survey responses our project team entered data into a Statistical Package for the 

Social Sciences (SPSS) platform.  Next simple frequencies and cross-tabulations (relationships) were 

generated.  The data was exported into Microsoft Excel to create charts and graphs.  

 

Community Transit Awareness vs. Use  

The survey had three sections: current/recent rider, non-rider, and all respondents.  While nearly 90 

percent of respondents indicated unaided awareness of the City of Auburn’s public transit service, 

only 20.6 percent indicated having ridden the service within the past 90 days prior to survey 

completion. This indicates that although many residents are aware of the City’s transit service, a 

significantly smaller share have actually ridden the bus.  

 

Nearly 90 percent of survey respondents indicated having a valid driver license as well as access to a 

personal vehicle.  Only 10 percent indicated having a disability which impacts their personal 

mobility.  

 



CITY OF AUBURN – SHORT RANGE TRANSIT PLAN 

MOORE & ASSOCIATES, INC.                                                                                                     PAGE 102 

Respondent Profile  

To develop a “snapshot” or profile of the typical respondent, several voluntary demographic 

questions were posed.  These revealed nearly 45 percent are employed outside the home, with an 

additional nine percent indicating they are currently enrolled in school/vocational training. 

Collectively, this translates to more than 50 percent of survey respondents not subscribing to 

traditional commute patterns.  Lastly, 58 percent of those who stated working outside the home 

noted their place of employment to be within the city of Auburn.   

 

Respondent Age vs. Use of Auburn Transit  

Exhibit 4.2.1 illustrates the relationship between the respondent age and use of Auburn Transit.  

The majority of respondents were between the ages of 40 and 69 years. Of those, most 

indicated no patronage of Auburn Transit within the 90 days prior to survey contact. 

 

Exhibit 4.2.1   Respondent Age vs. Use of Auburn Transit 
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Community Travel Behavior 

To gain insight into the travel behavior of the Auburn community at-large, the survey included 

several questions regarding most common trip purpose, frequency of travel, and mode of travel.   

 

Trip Purpose vs. Transit Patronage 

Exhibit 4.2.2 illustrates the most common travel patterns of survey respondents versus whether 

or not they have ridden Auburn Transit within the 90 days prior to survey contact. The data 

indicates an inverse relationship between shopping as a trip purpose and use of Auburn Transit. 

This could be due to a variety of factors including the belief that many Auburn residents 

commonly travel outside the city for non-critical shopping errands as well as the challenge of 

carrying multiple packages/bags onboard the bus.   

 

Conversely, given the flexible nature of Auburn Transit’s service delivery, the corresponding ride 

check revealed Save Mart and Raleys ranked among the top four trip destinations (Section 3.1).  

Several additional retail/shopping-oriented locations were included within the top ten.  

 

Exhibit 4.2.2   Travel Destination vs. Transit Patronage 
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Travel Destination vs. Frequency of Travel  

Exhibit 4.2.3 shows the potential relationship between frequency of travel and trip destination. 

There is a positive relationship between more frequent use and work and school as a 

destination. This is likely due to the routine scheduling of both work and school.  

 

Trip destinations with more varied frequency of use included recreation/social and 

medical/social services. This is not that surprising given that recreation/social events as well as 

accessing medical/social services are more infrequent and likely to occur on a weekly or monthly 

basis versus work or school which occurs almost daily. 

 

Exhibit 4.2.3 Frequency of Travel vs. Typical Trip Purpose 
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Travel Destination vs. Mode of Travel  

When comparing the most common or frequent travel destinations with mode of travel to these 

destinations, Exhibit 4.2.4 indicates drive self is the dominant mode for all destinations. School 

trips appear to have the broadest range of travel options (i.e., car, bus, walk, etc.)  

 

Exhibit 4.2.4 Trip Purpose vs. Mode of Travel  
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Current/Recent Rider Travel Behavior   

As part of the general community survey process, survey participants were asked about recent 

use of Auburn Transit (i.e., within the prior 90 days).  Responses collected from these questions 

are in addition to feedback collected during the onboard survey engagement. The results of the 

community online survey for current riders of Auburn Transit reflects data obtained during the 

onboard survey.   

 

Exhibit 4.2.5 shows more than 80 percent of respondents who recently rode Auburn Transit 

reported their overall experience as either excellent or good. While no respondent indicated 

having a poor experience, several classified their experience as fair. On an aggregate basis, 87 

percent of respondents were within the good /excellent range.   

 

In conducting similar market research in dozens of community throughout California, we have 

discovered there are a variety of factors which influence selection of public transit versus other 

modes of travel.  Some aspects are factually-based (i.e., riding the bus is less expensive than 

owning/driving a car), others perceptual (riding transit is good for the environment).  In Auburn, 

we posed the question, “What is the primary reason you ride Auburn Transit?”  This question 

was asked of those survey participants indicating some patronage of Auburn Transit within the 

90 days prior to the survey contact. 

 

Exhibit 4.2.5   Experience with Auburn Transit 

60.0%

26.7%

6.7% 6.7%

0.0%
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Excellent Good No opinion Fair Poor

 
 



CITY OF AUBURN – SHORT RANGE TRANSIT PLAN 

MOORE & ASSOCIATES, INC.                                                                                                     PAGE 107 

Transit Influences  

To gain insight into the factors influencing selection of Auburn Transit (versus other modes), 

participants were asked to indicate their primary motivation for choosing Auburn Transit.  The 

primary motivation for persons who have ridden the service within 90 days prior to survey 

contact was to save money (46.7 percent).  The next two reasons were preserve the 

environment (20 percent) and do not have access to a personal vehicle (20 percent).  This reveals 

the perceived dependency upon transit is not only simply due to the lack of accessibility to a 

personal vehicle, but rather a conscious decision of the rider to utilize transit for a variety of 

qualitative and quantitative reasons.  

 

Exhibit 4.2.6   Motivation for Riding Auburn Transit  
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Transit Influences vs. Frequency of Transit Use 

As previously noted, factors influencing transit use are often dependent on circumstance (i.e., 

financial status, employment status) and/or perception (i.e., environmental attitudes, 

convenience).  Exhibit 4.2.7 further presents the common motivators among transit riders.  

Among persons who ride four or more times per week, the most common motivator is financial 

or lack of access to a personal vehicle.  Based on census data (see Demographic Analysis – 

Section 4.1 above), approximately four percent of households lack access to a personal vehicle 

(Census 2000).  Given this, we suggest the City consider expanding transit service into those 

neighborhoods reflecting the lowest incidence of vehicle ownership (clusters of older residents, 

multi-family housing, and/or low household income). 

 

Exhibit 4.2.7  Transit Influences vs. Frequency of Transit Use 
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Typical Trip Purpose vs. Frequency of Transit Use 

When pairing responses to most frequent travel destination and how often you ride Auburn 

Transit, data indicates the most frequent transit trips relate to work and/or school (Exhibit 

4.2.8).  This mirrors the responses from non-riders as well. 

 

Exhibit 4.2.8   Trip Purpose vs. Frequency of Transit Use 
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Reason for Not Riding Auburn Transit  

Exhibit 4.2.9 shows why respondents do not use Auburn Transit. A slight majority of 

respondents said they prefer to drive their own car. The preference toward personal vehicle use 

mirrors the community survey of Placer County at-large. This can perhaps be due to the 

perception Auburn Transit does not meet the needs of “choice riders,” (generally defined in 

terms of “adequate” service frequency). 

 

Moreover, respondents who stated they prefer to drive their own car likely do so for the other 

reasons included in Exhibit 4.2.9.  The barriers to transit patronage that have to do with access 

and convenience accounted for nearly 40 percent of the remaining respondents.    

 

Exhibit 4.2.9   Barriers to Transit Patronage 
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Service Improvements  

Both riders and non-riders were asked which service change or improvement would motivate 

them to start riding Auburn Transit or to ride Auburn Transit more often. A variety of possible 

responses including no change to expanded service area and longer service hours were available 

to choose from. The six options are presented in Exhibit 4.2.10, revealing a difference in 

preference or priority between current and potential riders. 

 

The most desired improvement for both groups was expanded service to new locations.  A high 

percentage of individuals who had not used Auburn Transit within the prior 90 days indicated 

they might chose Auburn Transit if service was introduced to a currently un-served location.  

Among non-riders these locations varied. However, the majority of suggested locations were 

within Auburn Transit’s current service area, suggesting a lack of understanding as to the 

services Auburn Transit provides.   

 

Among both riders and non-riders, no respondent indicated a preference for earlier service, 

while 13.3 percent of current riders stated later evening service would influence their decision 

to ride Auburn Transit more often.  Another significant group (33.3 percent) stated nothing 

would change their mind.  About one-fourth of total respondents (rider and non-rider alike) 

stated a desire for more frequent service.  To accomplish this, the City could choose to introduce 

service every 30 minutes (at least during peak periods). 

 

Exhibit 4.2.10   Improvement/Enhancement Preferences 
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As a follow-up question, non-riders were asked how many trips per week they would make via 

Auburn Transit if the service improvement or change was made.  While responses varied, the 

majority stated they would make one or no additional trips per week via Auburn Transit (see 

Exhibit 4.2.11).  

 

Exhibit 4.2.11   Impact on Transit Patronage 
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Community Survey Analysis Key Findings 

• Public transit attracts a small share of trips made to common travel destinations. Few 

respondents indicate riding the bus for shopping. This is likely due to Auburn residents 

leaving the community for shopping as well the challenges encountered when of using 

transit for trips like grocery shopping or big purchases. 

• Among those who ride Auburn Transit, work was usually the top destination with the 

exception of those who ride less often than one to three times per week. 

• About 60 percent of respondents who use transit said they had an excellent experience on 

Auburn Transit. This mirrors the findings from the Onboard Survey. 

• The most popular reason for using Auburn Transit was saving money (about 47 percent), 

which supports the supposition many patrons are ride-dependent. 

• Respondents categorized as the most frequent riders were evenly split (i.e., 50-50) 

regarding saving money and lack of access to a personal vehicle as their main reason for 

using Auburn Transit.  

• About 51 percent of individuals who do not ride transit indicated the main barrier to transit 

use was a preference to drive their personal vehicle. 

• Both riders and non-riders would like to see expansion of transit to currently un-served 

locations. 
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SECTION 4.3 – PUBLIC WORKSHOPS 
 

To solicit public input regarding the Short Range Transit Plan development process, workshops were 

convened in five communities throughout western Placer County.  The goal of the workshops was to 

encourage public involvement throughout the entire planning process, both before and after the 

development of service recommendations.   

 

Public Workshops  

The workshops followed the customer (onboard) and general community (web based) surveys and 

consisted of an overview of the project and its goals, an overview of Auburn Transit’s services, key 

findings from the customer and community surveys, and a questions and answer session.  The first 

round of meetings was held in Auburn, Lincoln, and Roseville on November 2, 2010; and in Loomis 

and Rocklin on November 3, 2010.  These meetings were held in conjunction with the Placer County 

Transportation Planning Agency annual TDA Article 8 “unmet transit needs” public hearing.    

 

Promotion of the workshops included an online flyer linked to the PCTPA website, a display 

advertisement in the local newspaper, and flyers distributed to stakeholders and various agencies 

throughout Placer County to share with their members and/or constituents. 

 

The workshops generated a number of key findings specific to Auburn Transit operations and 

services: 

• Recommend “after care” bus stop/service at Boys & Girls Club.  

• New Mercy Housing 62-unit senior living complex located on the Sisters of Mercy property 

will need access to transit (not board and care) - construction anticipated to begin March 

2011.  
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